WHAT'S THAT, BUNKY? LIFE’S GOT YOU
down? You say your vintage sports car is
looking a little worse for the wear, a bit tat-
tered around the edges and you don’t know
where to turn?

Well, if your beloved old car wears a
badge that says Aston Martin, Lamborghi-
ni, Mercedes-Benz or Porsche, then cheer
up. Each of these automakers has a formal
program to provide care for older cars at
the factory, by the very people who built
them in the first place.

Once a car is shoved out the factory
door, plopped on a transporter and sent off
to a dealer to be sold, most of the world’s
automakers would just as soon never have
anything to do with it again. Their mission,
after all, is to crank out and sell as many
new cars as possible, rather than to minister
to the often-demanding needs of old heaps.

But the usual paradigm doesn’t quite ap-
ply to the esteemed marques mentioned
above. When it comes to these marques,
that old chestnut about never being able to
go home again definitely does not apply.

Certainly among the larger automakers,
none gives better support to the owners of
its vintage vehicles than Mercedes-Benz.
From routine service to frame-up restora-
tion, Mercedes owners will find it at the
Mercedes-Benz Classic Center in Fell-
bach, a short distance from the Stuttgart-
Untertiirkheim factory. Established in
1993, the Classic Center specializes in
highly collectible Mercedes—pre-World
War Il models, 300SLs and the like—
though it will take on any Mercedes more
than 20 years out of production. The Clas-
sic Center’s staff provides the same re-
sources and expertise for cars owned by
individuals as it does for the company-
owned cars in the Mercedes-Benz Muse-
um in Stuttgart.

But even more pertinent to American
Mercedes owners, the automaker is repli-
cating the Fellbach Classic Center in the
United States. At this writing, Mercedes-
Benz is scouting for an appropriate site in
Southern California, with hopes that the
facility will be up and running by the end
0f 2003. The U.S. Classic Center will focus
more on post-World War II cars, says Mer-
cedes spokeswoman Maryalice Ritzmann.
In addition to the maintenance, repair and
restoration shops, the U.S. Classic Center
will also have a showroom where vintage
Mercedes will be displayed, sold and ap-
praised. Ritzmann expects that some of the
cars for sale will be on consignment, while
others will be owned by the center.

Meanwhile, if you need technical infor-
mation or parts for your older Mercedes,
the Mercedes-Benz Classic Support Center
in New Jersey will be happy to help. Three
employees handle hundreds of requests
each week. Mercedes has some 40,000
vintage-car parts in inventory in the U.S.
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New life, after the new wears off
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